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Abstract 
This paper talks about the implementation of a lot of graphic elements to design such a special structure known as logo. To 
design a logo is important to have very good knowledge in graphics, the management of colours, geometric shapes, 
communication etc. A logo has to talk a lot in a few elements. It is not a symbol to describe the business. It is an identify 
element which reflects the attitudes and values of a company. It is difficult to build only a method to design a logo. There are 
two levels, first, the research level and , second, the design level. For the first level there are necessary a lot of information 
concerning the company, the market, the players in this market, the “target-people”. The second one needs graphic elements, 
colours, images, symbols in an harmonious concept. By knowing these elements (theory and graphics) someone may create 
interesting logos. Also, we have tried to realize a small part of a logo design book related to a graphic strategy. 
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1. What is a logo? What is a design guide book? 
What about a logo. It is a graphic element to identify a company/service/product. A logo is like a “signature”. 
It is a very interesting challenge to put in work a lot of constituent elements. A logo means a graphic and visual 
representation in a desired original concept. Elements as images, words, shapes or colours, make possible a logo 
in a harmonious combination which may convey attitudes and values of the company. A designer knows that this 
work is a creative one and for this purpose he is obliged to have knowledge in communication, psychology, 
graphics etc. In a few words, a logo is a special graphic representation. A design guide book is like a creative 
“check list” related to the use of elements to describe a graphic representation. It is not possible to show all the 
developed steps in this activity and we have tried to put together some ideas for someone who intends to draw 
logos, to fortify him in an interesting and wonderful work. We have read many books talking about logos, but 
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only a small part of them speaks about the creative process of logos. That is why is difficult to make a universal 
guide to design logos. 
2. Logo typology 
There is interesting to analyze a typology concerning logos, because signs and symbols, colours and images, 
words, letters or figures compose a different representation. When the designer wants to draw a logo is important 
for him to set what a logo is representative for the company. The figure 1 represents this typology and the 
characterization of logos. In a communication strategy a logo has its special place. The logo’s functions (contact, 
explain, denotative, identification, signification, translation and esthetics) assure the reception and the translation 
of the message to the people. Its functions are rational and feeling. These functions allow to perceive, to process, 
to translate and to action. In Latin language a logo means “multum in parvo”, namely a lot in a few elements. A 
logo is an impact graphic element. 
 
 
Fig. 1. The typology of logos 
About logotype, it is very important to know a few writing styles  to define  such logos. Table 1 is suggestive 
in this case. 
 Table 1. Writing typology     
Writing typology Writing typology 
Running hand writing Rotating writing 
Horizontal stripes writing Decorated writing 
Linked writing Symmetrical writing 
Modular writing Combined writing 
Associated writing Breaking writing 
Writing 3 D Ilustrative writing 
“Cord” writing Twisted writing 
Angular writing Interwined writing 
Typographical writing Emphasized writing 
Writing into geometric shapes Circle arc writing 
Typology 
Iconic  – a graphic representation of a sign, 
symbol, animal, bird, insect, flower, daily units 
etc. 
Logotype – letters, figures or words 
Complex logo – words/letters/figures and 
symbol together 
142   Victor Adîr et al. /  Procedia - Social and Behavioral Sciences  122 ( 2014 )  140 – 144 
3. Pictogram features 
A good logo has to be: simple, relevant, distinctive, memorable, adaptable, reproducible, legible and coherent.  
In a few words we shall try to explain these features: 
Simple - easy to be recognized, it means a simple and attractive design; 
Relevant -   appropriate to identify the company; 
Distinctive - special design in front of others logos to be recognized from the competition; 
Memorable - easy to be remember; 
Adaptable - to be set on different supports;  
Reproducible - to be realized in different sizes (from small to huge) without loss of details; 
Legible - to be understood; 
Coherent - a very clear message. 
4. An airport signage map 
As we have already told, it is not quite simple to put in work a logo design. That is why, some steps are 
necessary and some phases are obliged in this activity to realize the features of a logo. Nevertheless the problem 
is to find such simple graphic elements and colours in an attractive and eloquent drawing. For the beginning, the 
two stages of a guide book to design logos allow to understand and to try to finish wonderful logos. In figure 2 
there are two levels, first the research and the second, the graphic one.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Fig. 2. The two levels in a design guide book 
In this figure someone can see the two important works: theory and graphics. There are only a few indications   
about stages for logo design. Different logo design businesses have their policy and may have more stages. These 
are the main ones and related to them everyone may develop them. It is important to see the market competition 
and to see their logos? The answer is YES, because the respect for the design property has to be respected. The 
designer has to know about a lot of things concerning the company to be in a good position to draw an interesting 
and attractive design for logos. It is very important for the designer to visualize in his mind the graphic 
representation of a logo. He is obliged to put himself some questions: what graphic elements are possible to use, 
what are the necessary colours, which is the main colour for the company, if it is necessary to use letters or a 
The research level 
 
 1. What is the theme? 
 2. What about the activity of   the 
company and what is their position in 
the  market? 
3. What is the competition in the 
market? 
4. What is the organization culture of 
the company? 
5. What is the target-public? 
The graphic level 
 
1. The analysis of the logos in 
the market related to a 
same activity as our client-
company; 
2. To make sketches for the 
required logo; 
3. Brainstorming  to identify 
2-3   variant  of logos; 
4. The analysis together with 
the client to select only one 
logo to be multiplied; 
5. Computer graphic design 
for the selected logo; 
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letter from the name of the company etc. Another question is about the necessity to write a tagline together with 
the logo. It is known that a tagline helps to see what is about, in many circumstances it improves the people’s 
action. A logo is not a devoted representation concerning the activity domain of the company. In figure 3 we have 
developed logos related to a railway company, where we have used a graphic representation (the railway) and a 
tagline speaking about this. There are different logos of the same company using different shapes and various 
typefaces. 
 
 
 
 
 
 
a)                                                                  b)                                                                   c) 
          
 
 
 
 
 
 
d)                                                                    e)                                                                   f) 
      
Fig. 3. (a); (b); (c); (d); (e); (f) Different logos for the same company 
The second example is about a company which realizes market studies, business plans or soundings market. 
There are various graphic representations so easy to draw and to be quickly understood. The figure 4 is eloquent 
in this case. 
 
 
 
 
 
 
 
a)                                                                                       b) 
 
 
 
 
 
 
c)                                                                                       d) 
 
Fig. 4. (a); (b); (c); (d) Different logos for the same company 
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A third example talks about an ecological building company. In figure 5 is a simple graphic representation of a 
house and the name Eco Building House. It is a suggestive logo. 
 
 
 
 
 
 
a)                                                                   b)                                                                   c) 
Fig. 5. (a); (b); (c) Eco Building Company logo 
And the fourth is a logo having drawings into a text related to a company, as it shows in figure 6. 
 
                 
 Fig. 6. (a); (b); (c) Eco Building Company logo 
Acknowledgements 
To design a logo is an interesting challenge for a designer. It is a complex activity and there is necessary 
knowledge in communication, marketing, graphics, sociology, psychology, design, the science of colours etc. 
This is a small part of a very huge area of design. In a future paper we shall develop the management of colours 
in logo design and how important is to use different geometric shapes and a 3 D representation to realize a 
wonderful lesson of style and beauty. That is why there are designers who love to create logos. Because with 
their mind, hands and a pencil they put in work images, words, shapes, colours to beauty this world.  
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